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JEWISH UNITED FUND

CHICAGO

NEWS

JANUARY

Features: Israel Experience/Travel
Space: Dec. 2  Materials: Dec. 9
In Homes: Jan. 2

FEBRUARY

Features: Weddings/Relationships/
Marriage, JUF Campaign Close
Space: Jan. 6 e Materials: Jan. 13
In Homes: Feb. 6

MARCH

Features: Travel, Passover, Purim
Space: Feb. 3 e Materials: Feb. 10
In Homes: Mar. 6

APRIL

Features: Passover, Yom Ha’'Shoah, Yom
He’atzmaut, Israel Solidarity Day, Stand Up Chicago
Space: Mar. 2 e Materials: Mar. 9

In Homes: Apr. 1

MAY

Features: Young Adult Life,

Israel Independence

Space: Apr. 5 ¢ Materials: Apr. 12
In Homes: May 8

JUNE

Features: Senior Living, Volunteerism, Israel
Solidarity Day (follow up), Schools/Graduation
Space: May 4 e Materials: May 11

In Homes: Jun. 9

Submit listings for What’s Happening and JUF’s online Calendar
of Events at: www.juf.org/calendar/submit.aspx

JUF News 30 S. Wells Street  Chicago, IL 60606

(312) 357-4872

ads@jufnews.org

2012 ADVERTISING & EDITORIAL CALENDAR

JULY

Features: Health, Medicine, Genetics,
Country Club Day (follow up)

Space: Jun. 1 e Materials: Jun. 8

In Homes: Jul. 3

AUGUST

Features: High Holidays, Bar/Bat Mitzvah
Space: Jul. 6 ® Materials: Jul. 13
In Homes: Aug. 7

SEPTEMBER

Features: Parenting, High Holidays,
Federation’s Annual Meeting (pre-coverage)
Space: Aug. 3 e Materials: Aug. 10

In Homes: Sept. 4

OCTOBER

Features: Back to School, Sukkot,
Annual Meeting (follow up)

Space: Aug. 31 e Materials: Sept. 7
In Homes: Oct. 4

NOVEMBER

Features: Jewish Book Month,
Education, Vanguard Promo
Space: Oct. 5 ® Materials: Oct. 12
In Homes: Nov. 6

DECEMBER

Features: Camps, Chanukah, Food
Space: Nov. 2 e Materials: Nov. 9
In Homes: Dec. 1

robertfeiger@juf.org



] “F 2012 RATE & PRODUCTION INFORMATION

PRODUCTION REQUIREMENTS

Adobe PDF is the preferred format for artwork. PDF files should
be delivered as CMYK or grayscale, fonts must be embedded, and
transparent objects should be flattened. Use the PDF/X-1a export
option to create a proper PDF file for print production. Ads must be
sent in PDF to be eligible to receive discounts. We may be able to
accept other file formats. Please call (312) 357-4845 to discuss.
Multiple ads should be in separate emails with appropriate

subject headers.

DIMENSIONS

Specifications: Color images: composite CMYK or grayscale.
Resolution for color is 300 dpi. Resolution for grayscale is 200 dpi.
Please supply images as JPEG, TIFF or EPS. Bitmapped images must
be supplied at 600 dpi.

If your ad requires formatting: Send text via email, free of
graphics. Send graphics as JPEG, TIFF or EPS at 300 dpi. Send

clear instructions along with files. To insure your receipt of an ad
proof, artwork must arrive at the JUF News office on or before noted
deadline. Please see advertising and editorial calendar.

RATES

SIZE Vertical Horizontal Square SIZE 1X 3X 6X 9X | 12X | Color
Full |10.125"x 11.125” -- -- Full | 3,163 | 2,876 | 2,713 | 2,561 | 2,415 +400
3/ 6" x 11.125” -- -- 3/6 | 2,067 | 1,880 | 1,773 | 1,673 | 1,580 +260
1/2 6" x9.2” 10.125" x 5.46” -- 1/2 | 1,675 | 1,625 | 1,437 | 1,356 | 1,280 +220
2/5 4" x 11.125” -- 6"x 7.3 2/6 | 1,432 | 1,301 | 1,228 | 1,158 | 1,091 +180
1/4 4"x 73" - | 6"x546" 1/4 945 869 | 803 | 750 | 700 +130
1/5 4" x 546 6" x 3.6” -- 1/5 742 676 | 641 | 605 | 529 +100
1/8 -- -- 4"x 3.6" 1/8 526 476 | 453 | 425 | 3b4 +70
1/10 - | banner6”x 1.76” | 4"x 2.63" 1/10 439 400 | 3879 | 356 | 299 +b5
1/15 2"x3.6” 4" x 1.75” -- 1/15 349 318 | 301 | 285 | 234 +40
1/20 -- 4"x1.3" -- 1/20 239 217 | 206 193 159 +25
Note: Full w/bleed = 11.375” x 12.5”, page trimmed to 10.875” x 12”
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FINE PRINT

These rates are effective for all ads to print on or after July 1, 2012, and supercede all previous rate cards. Rates are based on number of insertions advertiser
schedules to run within their contract year. Advertiser’s sizes and copy may change during the course of a contract year without affecting earned frequency discount.
Advertisers will be short-rated if they do not schedule the amount of insertions upon which their billing has been based. Inserts are accepted depending on content
and weight, at the discretion of the publisher. All ads must adhere to JUF News Advertising policies as stated in the “Terms & Policies” page available at juf.org. JUF
News encourages all advertisers to participate actively in the community. Contributions to the Jewish United Fund and membership in appropriate affiliated agencies
is strongly encouraged. For information about JUF’s Corporate Partners program contact Julie Ann Sklaver at 312-357-4877.

JUF News 30 S. Wells Street  Chicago, IL 60606

(312) 357-4872

ads@jufnews.org robertfeiger@juf.org




NEWS

2012 ONLINE ADVERTISING

JUk

JUFNEWS.ORG

30,000 visitors monthly

BANNER
420 X 117 pixels

CONTACT US m DONAT

Covering Chicago, Israel and the Jewish World

NEWS  BLOGS  SIMCHAS = VIDEOS = NEWSIETTER =~ ADVERTISE

Ad Specs & Rates:
Banner Ad: 420w X 117h pixels — $1,000/month
Box Ad: 250w X 240h pixels — $250/month

MORE NEWS

Jewish United Fund responds
to March 28 anti-Semitic
wvandalism at Anshe Emet
Synagogue

‘The following statement was issued
by David Sherman, chairman, and
David Prystowsky, execuive
director, of the Jewish United Fund's
Jewish Community Relations
Coungil.

I (=)

Production Requirements:

e All ads are color ® 72 dpi e RGB

e Must be supplied in JPEG or GIF format

e Maximum file size per ad = no more than 50 kb each

e Name ads appropriately when emailing them to ads@jufnews.org

Sign up for our weekly newsletier featuring
issues and events In the Jewish world.

|

=iDays

Jewish United Fund’s

2012 Israel Solidarity Days

A hero's story

‘There are certain people who come
into our lives who are etched in our

memory forever. Irene, for me, Is one
ofhose peaple.

| Imjmpmym|

Announcing iDays: Jewish United
Fund’s 2012 Israel Solidarity Days
How will you celebrate Israel@64?

BOX
250 X 240
pixels

Chicago Federation inspires
model for Israel’s own
community-based non-profit
JUFIJF leadership and professional
staffwill assist Takdim's leaders as
they build their organizational

For more information email robertfeiger@juf.org

[Rasel Moy infrastructure and implement plans
o realize thelr ision.
BLOGS Suspected Toulouse killer
- | jumps to death during police

L'DOR VDORM ROOM raid
Reflecting on Shabbat in Cuba Had been engaged In a standoffwith JHE GG S TV

. No longer a seventh grader preparing for my bar police for more than a day. e T
mitzvan in a suburb of Chicago, | am a freshman at partership with Takgim- The Ramat

Chicago Jewish Federation
collects aid for tornado relief
100% of the funds will go directly to
21d the victims,

Northwestern University, taking an ASB or Alternative
Student Break Trip to Cuba with JUF's Fiedler
Hillel. Read Mors »

Hasharon Community Foundation
http:/A.co/ZAUKKUHO
8:41 PM Mar 29th

OYCHICAGO.COM

6,000 visitors monthly

BANNER
420 X 117 pixels

AN ONLINE COMMUNITY FOR JEWS IN THE LODP

ARTICLES v ABOUTOY! ~ OYITEAM  EVENTS  ADVERTISEWITHOYI  CONTACTUS

oo (T

hutter, or ol

BLOG POSTS

4:23:12

By Andy Kirschner

S 0202012

Over St Patrick's Day  while

FEATURED OY!

‘Looking Up'
By Cindy Sher
oxz7r2012

Life—in many ways—was a Jewish Norman
Rockwell painting for Linda Pressman,
growing up in Skokie in the 19605 and 70s.
Her childhood included all the usual
trappings of suburbia of that era-manicured
lawns, her beloved banana seat-decked
bicycle, and frequent frips to meet the Good
Humar truck jingling down the streets of her
neighbarhood

Read More | Comments

many flocked to the sireets to enjoy the
parades and then to the bars o enjoy a
fresh pint of Guinness, | ran my first
marathon, | crossed the finish line after four hours, 23 minutes
and 12 seconds of beating up my body.

Read More | Comments

The Wandering Chicagoans

By Guest Blogger, Anna Abramzon
oazaz012

There is a new generation of wandering
Jews. We are the child immigrants who
came to the U.S. from the Soviet Union
during Operation Exodus. We wentto
Shalom Sunday at the JCC, we and took ballet ciasses at Ballet
Russe, we wore hand-me-downs from our Ameican "valunteer
families.”

Read More | Comments

POLL

Would you ever run @ marathon?

Ol already have!

Olplan to atsome paint
ONoway!

Ol stick to shorter races

(Orm more of a couch/TV person
Vot

MOST POPULAR QY!

1. Walking to save “The Giris,” Part lll
2. What happens at TribeFest...
3. Cheers Chicago: Sweet beginnings

4. The Great Rabbino's alter ego:
Pulpit Rabbi

5. The Wandering Chicagoans

MORE OY!

JUF News

30 S. Wells Street

I T

CONNECT WITH QY1

=

,.@U Passport for Change 3|

250 X 240
pixels

FEATURED EVENT

FEATURED
EVENT
250 X 240
pixels
45 words

Featured Event Title
Featured event info here.

Chicago, IL 60606

(312) 357-4872

Ad Specs & Rates:

Banner Ad: 420w X 117h pixels — $500/month

Box Ad: 250w X 240h pixels — $115/month

Premium Event: 250w X 240h pixels (maximum image size),
or 45 words — $50/week

Production Requirements:

e All ads are color e 72 dpi e RGB

e Must be supplied in JPEG or GIF format

e Maximum file size per ad = no more than 50 kb each

e Name ads appropriately when emailing them to ads@jufnews.org

For more information email robertfeiger@juf.org

ads@jufnews.org robertfeiger@juf.org



NEWS

] ll F 2012 ADVERTISING TERMS & POLICIES

THE FOLLOWING POLICIES HAVE BEEN ESTABLISHED BY THE JUF COMMUNICATIONS/EDITORIAL COMMITTEE

The JUF NEWS will not accept election-connected political
advertisements, personal notices/ads, or engagement notices. It
will not run a classified ad section, but will accept display-sized
ads regarding positions available, real estate, etc. In accepting
matchmaking ads, it requires that they come from organizations
and businesses which honor requests that matches be limited to
those between Jews and other Jews. While it does not require
that ads for food products or restaurants be limited to those
which are kosher, it discourages emphasis on “traif” in the ads
themselves. It reserves the right to reject any type of ad which is
considered to be in bad taste.

In advertisements which are placed to promote a particular
political or ideological position on a given issue, language must
be within reasonable bounds regarding the facts surrounding
the issue, and the tone should be consistent with the commu-
nity’s norms of debate. The JUF NEWS reserves the right to
reject advertisements, in whole or in part, which are deemed
misleading, inflammatory, or otherwise detrimental to Federa-
tion goals and purposes. Ads which are on political or ideological
issues will be clearly identified as paid advertisements.

Advertisements with a fundraising purpose will be evaluated in
accordance with the 2011-2012 JUF Resource Development Policy
Guidelines. We do not accept ads for fundraising events that are
scheduled during the JUF “Campaign/Blackout Period” (April 2 —
June 20, 2012). Jewish organizations that do not receive financial
support from the JUF and are not authorized by the National
Committee are urged to cooperate and, in particular, to avoid

conflict in their campaign and fundraising event dates with those
of JUF during this time period (April 2 — June 20, 2012).

Ads may not request contributions, fees, pledges, or suggest
methods of payment for organizations other than JUF. However,
for ads outside of the JUF Campaign Period, we will accept ads
for non-JUF fundraising events where the event ticket, table, or
sponsorship prices do not exceed $100. We will also allow syna-
gogues to list membership rates and High Holiday ticket prices,
and day schools to list tuition prices. Non-synagogue membership
may not exceed $100 per person annually. Ads cannot request
one to join a giving society/group and may not include a list of
participants and/or their gifts to the organization.

All agencies and beneficiaries that are supported by the JUF/JF
must include the following language in their ad: “A partner in
serving our community, supported by the Jewish United Fund/
Jewish Federation.”

JUF NEWS will not accept ads, in whole or in part, which are
deemed to discourage giving to the JUF Annual Campaign,
including ones which are directly or indirectly disparaging of
the JUF Campaign itself or of any or all other recipients of funds
allocated from the Campaign.

When an advertisement, in our judgment, has the appearance of
editorial copy and layout, we reserve the right to place the words
“paid advertisement” in small type above the ad.

TERMS & COMMISSIONS

Advertising Agencies: Commission of 15% is allowed to
recognized agencies who provide camera-ready artwork.
Insertion orders are required.

Not-For-Profit Organizations: A 20% discount on space charges
is available to 501(c)3 not-for-profit organizations. Proof of
non-for-profit standing as certified by a letter from the Internal
Revenue Service is required. Not-for-profit organizations do not
qualify for additional agency discounts. Contact your account
executive for more information.

Payment Policies: Accounts over 30 days late will be
considered past due. JUF NEWS reserves the right to cancel
future advertising for non-payment on past due accounts. In this
case, advertiser will be short-rated for previous advertisements,
and will also be required to prepay all future ads until credit

is re-established.

JUF News 30 S. Wells Street  Chicago, IL 60606

(312) 357-4872

POLICIES

Acceptance of all advertisements is subject to approval of
publisher. Ads are positioned at the discretion of the publisher.
Advertiser assumes full responsibility for content of all
advertising space.

Sales representatives are not authorized to make any
representation about editorial content. Advertiser or agency
agrees that the publisher will be under no liability for the
publisher’s failure, regardless of circumstances, to insert
any advertising.

While normal credit procedures may be established, pre-payment
is required for the first placement in JUF NEWS.

Ad or ad copy that arrive after our published deadlines may not
be allowed. This includes all ads and copy that fail to meet any
number of stated policies and standards.

ads@jufnews.org robertfeiger@juf.org
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PUBLICATION DATES & DEADLINES

The 2012 Guide to Jewish Living in Chicago is produced
annually by JUF News and is published by the Jewish United
Fund/Jewish Federation of Metropolitan Chicago. Its
circulation is 65,000 copies, which are mailed to Jewish
homes (contributors to the Jewish United Fund), synagogues,
Jewish conventions, festivals, and major hotels throughout
Chicagoland, including selected community centers, libraries,
bookstores and shops.

It will arrive in homes in October 2012 and be continuously
available in the Metropolitan Chicago area throughout the year.

Space deadline: Aug. 24, 2012
Art Deadline: Sept. 7, 2012

PRODUCTION REQUIREMENTS

Artwork must be sent in Adobe PDF format via e-mail to
ads@jufnews.org to qualify for the camera ready art
discount of 15%.

Adobe PDF is the preferred format for artwork. PDF files
should be delivered as CMYK or grayscale, fonts must be
embedded, and transparent objects should be flattened. Use
the PDF/X-1a export option to create a proper PDF file for
print production.

Specifications: Color images: composite CMYK or grayscale.
Resolution for color is 300 dpi. Resolution for grayscale is 200
dpi. Please supply images as JPEG, TIFF or EPS. Bitmapped
images must be supplied at 600 dpi.

If your ad requires formatting: Send text via email, free

of graphics. Send graphics as JPEG, TIFF or EPS at 300

dpi. Send clear instructions along with files. To insure your
receipt of an ad proof, artwork must arrive at the JUF News
office on or before noted deadline.

Please note: ad sizes and prices for the Guide to Jewish
Living are different from those of the JUF News.

JUF News 30 S. Wells Street

NEWS

2012 GUIDE TO JEWISH LIVING IN CHICAGO

TERMS & COMMISSIONS

Advertising Agencies: Commission of 15% is allowed to
recognized agencies (insertion orders required).

Invoices are payable within 30 days of contract date.
Prepayment from new advertisers is requested.

POLICIES

Acceptance of all advertisements is subject to publisher’s
approval. Advertiser assumes full responsibility for content of all
advertising space. Sales representatives are noth authorized to
make any representation about editorial content.

Advertiser or agency agrees that the publisher will be under no
liability for the publisher’s failure, regardless of circumstances,
to insert any advertising.

PREFERRED POSITIONS

Contact your sales representative for availability and prices.

With the exception of the premium positions offered, the
publisher does not guarantee the position of any advertisement in
the magazine. However, when possible, the publisher will strive to
satisfy position requests. Ads received after the deadline will be

Chicago, IL 60606

placed at the discretion of the publisher.

RATES

SIZE Width | Depth | B/W Rate | 2C Rate | 4C Rate
Full 7 10” $2,670 | $2,745| §$2,945
2/8Pg (H) |7 7.5 $2,065 | $2,140 | $2,340
2/3Pg (V) [ 4.625" | 10” $2,065 |  $2,140 | $2,340
12Pg (H) | T 4.875 $1,468 | $1,543| $1,743
1/2Pg (V) | 4.626" | 75" $1,468 | $1,543| $1,743
1/3 Pg (Q) | 4.625" | 4.875” $1,097 |  $1,172| $1,372
1/3Pg (V) | 2.25" | 107 $1,097 |  $1,172| $1,372
1/6 Pg (H) | 4.625" | 2.375” $572 $647 $847
1/6 Pg (V) | 2.256" | 4.87%" $572 $647 $847
1/12 Pg 2.26" | 2375 $306 $381 $581

Note: Full w/bleed = 8.5” x 11.25”, page trimmed to 8" x 10.75”

(312) 357-4872

ads@jufnews.org

robertfeiger@juf.org




